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Subject:     "ITEWS  NOTES  ESOM  WASHINGTON."     Information  from  the  Bureau  of 
Home  Economics ,  U.  S.  Department  of  Agriculture. 

— ooCoo — 

Listeners,   today's  letter  from  the  Department  of  Agriculture  in 
Washington,  D.  C.  ,  brings  further  news  about  the  game  of  tag  so  many  wciiian 
are  plajring  these  days.     I  am  referring  now  to  that  new  form  of  the  gsmt: 
which  concerns  tags  on  ready-made  clothes.     The  most  enthusiastic  play^^rs 
seem  to  he  women  shoppers  interested  in  wise  buys  in  clothing  for  them- 
selves and  their  families.     Labels  or  tags  on  clothes  can  be  a  big  help  to 
any  shopper.     And  manufacturers  are  using  more  and  more  of  them.     So  women's 
clubs  in  many  parts  of  the  country  have  been  collecting,   comparing,  and 
judging  garment-tags,  and,  wherever  possiole,   encouraging  the  helpful  kind. 

Our  correspondent  in  Washington  writes;     "If  you  or  the  members  of 
your  club  are  looking  for  a  new  and  helpful  hobby,  I  have  a  suggestion 
straight  from  the  Bureau  of  Home  Economics.     How  about  collecting  clothes- 
tags?     I  mention  this  because  I  have  just  looked  over  and  learned  a  good 
deal  from  the  assortment  of  clothing  labels  at  this  Bureau.     If  I  am  not 
mistaken,  this  was  one  of  the  first  of  such  collections  to  be  started  and 
it  is  now  one  of  the  largest  and  most  up-to-date.     I  saw  there  representa- 
tive tags  from  women's  coats  and  dresses,  from  underwear,  from  children's 
garments,   even  some  from  men's  clothing.     And  I  learned  by  looking  at  that 
collection  the  difference  between  the  tag  that  takes  the  fancy  and  the  tag 
that  tells  the  facts. 


"Many  tags  in  this  collection  came  from  women ' s  dresses.     I  found 
these  part i oalarly  interesting.     Naturally,  those  that  I  first  noticed 
were  the  large,  attractive  tags,  many  featuring  a  pretty  picture,  a  catchy 
name,  and  plenty  of  inviting  adjectives.     Names  often  used  on  such  tags 
came  from  movie  celebrities,  or  flowers,  or  even  summer  resorts.    And  on 
these  tags  words  like  'alluring,'  or  'aristocratic,'  'distinguished,' 
'youthful,'    'smart,'  and  so  on  are  very  prominent  —  words  that  have  an 
appeal  to  the  buyer  but  that  tell  her  no  actual  fact s .     You  can  see  why 
the  clothing  people  refer  to  this  type  of  tag  as  'consumer-appeal'  labels. 

"In  contrast  to  these  labels  that  appeal  largely  to  the  em.otions 
are  the  so-called  'fact  labels.'     Some  of  these  tell  definite  helpful  facts 
about  the  garment.     Others  only  m.ake  a  gesture  in  that  direction  —  only 
tell  half- facts ,   so  to  speak. 
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"For  example,  I  saw  many  labels  from  wash  dresses  which  referred  to 
shrinkage.     Some  of  these  gave  plain  straight- forward  and  very  helpfiil  in- 
formation on  shrinkage.     Others  made  statements  about  it  that  were  too  vagae 
and  general  to  be  helpful.     One  tag  stated  definitely  that  the  dress  was 
guaranteed  against  shrinkage.     Another  used  the  words:     'Completely  pre- 
shrunk.  '     Still  another  said:     '  vVill  not  shrink  out  of  fit.'     Such  state- 
ments are  certainly  definite  enough  to  be  helpful.     Then,  one  truthful  label 
stated  quite  frankly:     'This  garment  is  not  guaranteed  against  shrinkage  so 
should  be  fitted  comfortably.'     A  label  like  that  warns  the  buyer  of  possible 
shrinkage. 

"But  I  saw  other  tags  that  at  first  glance  looked  helpful  but  actually 
were  too  vague  and  general.     Several  used  the  word"   'preshrunk' ,  which  is  no 
gU-araXLtee  against  further  shrinkage,  and  several  said  'washable'   which  proves 
nothing  about  shrinkage  either. 

"One  helpf'ol  label  from  a  summer  linen  dress  stated  that  the  fabric 
was  finished  to  resist  creases  and  gave  very  clear  directions  for  launder- 
ing to  keep  that  finish.     Another  announced  that  the  particular  fabric 
should  be  washed  as  a  wool  and  ironed  when  damp.     And  still  another,  which 
interested  me  because  it  was  straight-forward,  said  that  the  material  was 
fashionable  but  too  delicate  to  be  guaranteed.     With  such  a  label,  the 
buyer  isn't  fooled  about  the  fabric  she  is  getting. 

"Color  fastness  is  another  question  that  interests  every  buyer  of 
summer  clothes.    And  on  this  subject  again  some  labels  I  saw  were  very 
definite  and  helpful  and  many  others  were  vague.     Such  phrases  as:  'Fast 
color'  and  'Washable'  are  not  a  reliable  assurance  of  color.     But  when  a 
manufacturer  states  that  a  garment  is  'guaranteed  sunfast  and  waterfast', 
or  the  color  is  'fast  to  washing  and  sun'   or  is  'vat  dyed'    (the  most  reli- 
able dye)   then  that  label  means  something  to  the  shopper.     And  a  label  that 
warns  that  the  color  is  not  fast  is  also  a  help  to  the  shopper.     One  that 
I  remember  particularly  said:     'This  garment  may  fade  slightly  when  washed 
or  exposed  to  sionlight.  '     Others  advised  against  washing. 

"The  clothing  people  tell  me  that  at  the  present  time  wash  dresses 
and  ""Jiiderslips  are  probably  the  most   'tagged'   of  all  ready-made  garments. 
Tags  on  slips  generally  seem  to  give  the  most  information.  Children's 
garments  also  are  blooming  with  labels  these  days  and  naturally  many  of 
these  are  of  the  consumer-appeal  variety  —  everything  from  toys  to  child 
actors  providing  the  trade  name  for  the  garment.     The  self-help  idea  is 
likely  to  be  played  up  by  the  labels,   even  when  the  self-help  features  of 
the  garment  are  very  slight.     But  many  helpful  labels  are  also  appearing 
on  children's  garments  which  tell  about  color,  shrinkage,  and  size." 

That  concludes  the  news  letter  for  this  week  from  the  Eepartment 
of  Agriculture  in  Washington,  D.  C. 
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